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Successful e-mail marketing made easy.
Start your own e-mail campaigns in 3 steps.

Kenny Van Beeck
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Agenda
1. 5 key factors driving the e-mail revolution
2. How to build your e-mail lists
3. Emailgarage.com
4. Emailgarage.com e-mail tool
5. Step 1 : Create
6. Step 2 : Measure
7. Step 3 : Call & enhance results
8. The AXE case :  branding
9. The BuroMarket case : e-newsletters 
10.The figures
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5 key factors driving the e-mail revolution
1    Rapid Deployment
E-mail dramatically decreases the amount of time it takes marketers to develop and deploy a 
direct marketing campaign.

2    Lower Cost of Delivery 
E-mail marketing campaigns eliminate postage, paper and printing that, according to Forrester 
Research, account for 60% of the cost of a direct mail marketing campaign.

3    Increased Response Rates
The targeted and personalized nature of permission based e-mail marketing campaigns 
generates significantly higher response rates than traditional direct marketing campaigns.

4    Improved Tracking and Analysis, Flexibility, M anageability
E-mail marketers can easily retrieve and analyze campaign results and frequently change their 
marketing campaigns in response to market factors and consumer feedback.

5    Greater Return on Investment 
The cost-effectiveness, speed of delivery and increased response rates associated with e-mail 
marketing campaigns result in a greater return on investment than traditional direct marketing 
campaigns.
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How to build e-mail lists

1. Website visitor registration

2. Opt-in your existing database

3. Opt-in e-mail database rental

4. Viral Marketing

5. Offline
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Building e-mail lists:
website visitor registration
• Games / surveys / polls
• Need for valuable information

• Articles
• White papers
• Reports
• Seminars

• Newsletters registrations
• “Members only” content
• Requests for product information
• Requests for sales contact
• Website personalization purposes
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Building e-mail lists:
How to remove registration barriers

• Start asking
• Necessary task-oriented information (name, sex, language)
• Basic marketing information

... and build trust along the way

• Be clear and explicit about
• the use of the data
• the content 
• the privacy policy (cfr www.bdma.be)
• the frequency of messages
• the ways to remove registrants from the database
• the obligatory fields
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Building e-mail lists:
Opt-in your existing database

1. Ask permission

2. Capture the opt-in responses

3. Profile your opt-in database

4. Target your database
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Building e-mail lists:
Opt-in your existing database
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Building e-mail lists:
Opt-in your e-mail database rental

Challenges
1. Conversion of rented database

• Offer a valuable incentive
2. Optimisation of landing pages & target pages

• Consistancy
• Clear CTA
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Building e-mail lists: 
Viral marketing

Encourage recipients of e-mails or website visitors to forward a
given message to their friends, colleagues or personal
contacts. 
1. Offer an article, report, incentive
2. Invite to participate in a game/contest
3. Don’t consider the referral an opt-in – work on coversion
4. Personalize the referral e-mail
5. Track and analyse the results
6. Continually promote friendly referrals
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Building e-mail lists
Offline
How to collect e-mail addresses

• Coupons
• Call center
• Seminars/trade shows/events
• Fax backs
• Face– to–face meetings
• Games

Ask permission to use the e-mail address

Send a confirmation e-mail on the fly
Start the dialogue within the next 3 à 4 weeks
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Emailgarage.com
Emailgarage.com provides you with all the tips, tricks and trade secrets 
you need. Step inside and get updated on opt-in, permission marketing, 
e-mail campaign managers, spam laws and much, much more… .

T-zine site of 
the Year 2004

Tips & Advies 
Internet Rating
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Emailgarage.com e-mail tool
The Emailgarage.com e-mail tool is a browser-based tool, designed and 
developed for people looking for an easy way to implement their 
e-mail marketing ideas.
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Weekly template
• Weekly e-mail marketing tip in your mailbox

• More than 2000 subscribers
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Pre-qualify prospects with e-mail 
marketing
STEP 1 : Create & send out your e-mail 
campaign

STEP 2 : Use online reporting to 
measure interest and pinpoint hot 
prospects

STEP 3 : Use follow-up calling to 
enhance results
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Step 1 : Create



1726 October 2006 |Successful e-mail marketing made easy – Ondernemen 20 06

How to access the system
• The Emailgarage.com e-mail tool allows you to intuitively manage your

e-mail marketing campaigns through a user-friendly browser interface. 

• Via a personal login and password you can access the system from your 
personal computer.
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List Manager
• Create and manage your lists. Specify list-specific attributes such as from 

address', 'reply-to address' etc., upload members and their personal 
profile data, delete members, remove bounces, view all members or 
remove the selected list.

• Clean with your Blacklist and/or the global Robinsonlist.
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List Manager

Easily add members by uploading 
a csv file, including profile data, or 
by entering the members directly 
via the interface.
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List Manager

Automaticaly remove duplicates, invalid 
e-mail addresses and Blacklisted members.

Remove bounces and 
undeliverables with a 
simple check box.
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List Segment Manager
List segmentation allows you to divide your lists into dynamic segments of 
your choosing. This allows you to deliver your specific message to a 
particular group - without bothering the rest of your contacts with irrelevant 
messages.
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Email Manager
The WYSIWYG editor enables you to create your HTML e-mails in a 
MS Word like environment, without any prior technical knowledge.
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Email Manager
• The Emailgarage.com e-mail tool allows you to enter both a text and a 

HTML version of your 
e-mail.  The system will automatically deliver the right version of the e-mail.

• Personalisation is possible in both HTML and text versions of the e-mail via 
simple, easy-to-use coding on any of the uploaded profile fields.
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Email Manager
With the unsubscribe link or box generator you easily handle automatic 
unsubscribes in your e-mails.
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Asset Directory
• In the asset directory , all assets (word, pdf, image,xls files, html pages ) 

can be easily categorised using the ‘folder manager’.

• The asset directory allows you to efficiently manage all assets used in 
your e-mail campaigns.
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Broadcast Wizard
A simple 4-step wizard to broadcast, test or schedule your e-mails.

1. Select your list or segment

2. Select your e-mail
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Broadcast Wizard

3. Test, send or schedule 
your e-mails

4. Final password 
confirmation 
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SpamCheck
You can check exactly how spam-proof your e-mails are – for free! 

Just enter your email address and start testing.
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SpamCheck
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Step 2 : Measure
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Reporting
Real-time click-through, opened HTML e-mails and bounce reports, 
enhanced with clear graphical representations.

Click-through report

- E-mail send history
- Click history (CT ratios)

- Number of total clicks per e-mail message
- HTML/text version clicks

- Numbers of clicks per version

- Graphical click-through report per e-mail

- Average time to click after opened
- Interactor report

- Unique interactor clicks

- Top 20 of the highest clickers
- Full list of all click-interactors

- Full list of all click-interactors per link
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Reporting
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Reporting
Opened HTML mail report

- E-mail send history
- Overview opened HTML mails

- Number of HTML e-mails opened
- List of unique e-mail openers

E-mail bounce report

- E-mail send history
- Bounce information

- Bounced addresses
- soft bounces

- hard bounces

- soft undeliverables

- hard undeliverables

List reports
- Send history report of a list

- List bounce report
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Step 3 : Enhance results
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Enhance results
B2B
• Follow-up your hot prospects & optimize your salest ime
• Be prepared – ask the right questions
• Start a relevant dialogue
• Boost  your results

Or

B2C
• Adapt the content of your next email depending ther e 

interactions
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CASES
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The AXE case : e-mail as branding
• Subscribe form integration with the Emailgarage.com  tool
• One shot e-mail marketing as a branding medium
• E-mail marketing for entertainment purposes
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The AXE case : e-mail as branding
Axe website
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The AXE case : e-mail as branding
Newsletter subscription
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The AXE case : e-mail as branding
Link with the Emailgarage.com e-mail tool
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The AXE case : e-mail as branding
Link with the Emailgarage.com e-mail tool
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The AXE case : e-mail as branding
E-mail editing
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The BuroMarket case : e-mail newsletter
• E-mail template editing
• Newsletter e-mail marketing as a relationship tool
• Relevant information to enhance customer relationsh ip
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The BuroMarket case : e-mail newsletter
Emailgarage.com template editing



4526 October 2006 |Successful e-mail marketing made easy – Ondernemen 20 06

The BuroMarket case : e-mail newsletter
Unsubscribe link integration
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The BuroMarket case : e-mail newsletter
Personal real-time reporting
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The BuroMarket case : e-mail newsletter
Personal real-time reporting
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The figures
Basic Pro

Setup FREE FREE
Training FREE FREE
Cost / e-mail 0,065 EUR 0,03 EUR
Cost / month 0 EUR 275 EUR

Included :
• First 1000 e-mails for free

• License

• Hosting / bandwidth
• Reporting on bounces, opened HTML mails, Click through, …

• 8 basic HTML templates

• Upgrades
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Contact
Kenny Van Beeck
kvanbeeck@emailgarage.com
tel + 32 2 658 29 50
www.emailgarage.com
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